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New Corporate Sakkeaseback B LO C K B U ST E R

25 Stand Alone Stores Available Throughout the Southeastern U.S.
3101 N. State Road 7, Margate , FL

$1,085,000 | 9% CAP | 8,513 SF | $127 PSF

A Priced Well Below Replacement Cost
A Brand New 16vear Corporate Saleeaseback with BLOCKBUSTER Inc. (NYSE: BBI)-686,502
A Includes 2,011 Available SpageProforma CAP: 11.779%rojected Rent of $35PSF, NNN on Vaca
A BLOCKBUSTER Inc.: 6,000+ Stores WorldRédenues $4.6+ Billion in January 2010

% | A Strategically Located on N SR 7 (ADT: 63)0810W Sample Rd (ADT: 49,5p0

= - Y ‘7¥,
- X ' A Outparcel to 155,000SF Penn Dutch Plaza & 115.88F Adjacent to Coral Landings
— 1 A Adjacent to: Penn Dutch, Walgreens, Best BuyArdim, Home Goods, Jann, Bright Star Credit
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Exclusive Listing Agents: Bob Moorhead | Joe Caputo REALTY
212.686.0079 | joe@expl1031.com | www.expl031l.com Ex P

In association with Florida Broker of Record: Katy Welsh | License # BK538972 ADVISORS




3101 N. State Road 7, Margate, FL
OFF W SAMPLE RD

EXP Realty Advisors and Retail Resource Group as exclusive advisors are pleased to present for sale a stg
alone building, currently owned and 76% occupied by BLOCKBUSTER corporate. Upon closing, BLOCKBS

corporate will enter into a brand new Iear absolute NNN lease on their current space. This offering
LINE JARSa Ay@Saiz2NBR (GKS dzyAljdzS 22 NIdzyAide 2F 26
replacement cost, with tremendous potential upside upon leasing the vacant space.

This location is being sold as a part of a 25 store offering which can be purchased individually or as a
portfolio. For additional information on other available BLOCKBUSTER properties please visit
www.expl031.com.

IMMEDIATE TRADE AREA

The subject property is strategically located along N. State Route 7 (ADT: §3HE0Y. Sample Rd. (ADT:
49,500+ and is an outparcel to Penn Dutch Plg4&5,00@ square foot shopping center anchored by Penn

Dutch Food Center and Walgreens. Directly northeast is Coral Landings power center with Best Buy, Homég

Goods gnd JAnn. Other tenants in the im[ngdiate Qeighborhood include Home Depot, Target,AWinn Di>£ie,
[265Q4> w2aas hFFAOS 581G Y2y3d Ylye 20KSNI NB3
Springs High School and HCA Northwest Regional Hospital are also nearby.

MARGATE, FL

The City of Margate, Florida encompasses approximately 9.2 square miles and is located roughly 15 miles
northwest of Fort Lauderdale. Margate was incorporate in 1961, has over 56,000 residents and is home to
nearly 105 acres of parks. Margate is in the Broward County and part of the South Florida Metropolitan
{GrdAradGAaort ' NBI 6aa{! 0o

SOUTH FLORIDA MSA

South Florida, more officially known as Migfort LauderdalePompano Beach Metropolitan Area,
encompasses a threeounty area of the southeastern part of the Florida. The metropolitan area covers the
counties of MiamiDade, Broward and Palm Beach. The three counties are the three most populous in the
state. The ternSouth Floridés roughly synonymous witBold CoastThe 2000 US Census pegged the
population at 5,413,212 people.
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your use only. This confidential material contains brief, selected information pertaining to the Property and shall nutitiered altinclusive or unchanged since the date of
preparation. No warranty as to the accuracy or completeness is expressed or implied. The information has been receivetcisrhalieved to be reliable but is not guaranteed.
Agent disclaims all liabilities in connection with any inaccuracies or incompleteness. The Buyer should independerthdvéeify of information and have the same reviewed by its
tax advisor and/or legal counsel. The Buyer agrees that (a) the materials are of a highly confidential nature and wilhikenstrictest confidence or shall be returned to Agent upop
request; (b) the Buyer shall not contact any property manager, employee or tenant of the Property regarding the enclosiets mathe Property, without prior approval of Agent;

and (c) the Buyer understands and agrees that Agent represents the seller and not the Buyer. Neither the seller nor hNgent@ia | y@ 26t A3 GA2y G2 LI e

or other compensation to any broker or other person dealing with the Buyer. The Buyer may provide information to persned fetahe purpose of evaluating the Property after
first obtaining a signed confidentiality agreement from such persons to keep such information confidential. The Buyefesithlirdlemnify and hold harmless the seller, Agent and ifs
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ListPrice:

INVESTMENT OVERVIEW

$1,085,000
Occupancy: 76%
$97,530/ Year

Current Income:

R CAP RateBLOCKBUSTER) 9.00%
3CAPRgte (Peoformak  \K17{% 54 |

Building Area: 8,513+ SF
BLOCKBUSTER: 6502
2,1SF
$12PSF
Land Area: 1.52+Acre
Land Price / SF: $19.30+ PSF
I YeanByil® v GA230R3F NBG I A f
Fee Simple

Vacant Shop Space:
Building Price / SF:

Ownership:

BLOCKBUSTER LEASE OVERVIEW
$97,530/ Year

$1BSF

Rent Commencement: Close of Escrow

10 Years*

Base Rent:

Annual Rental Rate:

Primary Term:
Options to Renew: 2Year

10% Every 5 Y
BLOCKBUSTER |
Absolute NNN

* Tenant has a right to terminate their lease after year 5

SHOP SPACGRENT PROJECTION
$3PSF, NNN
$30,%65vear

Rent Increases:
Tenant:

Lease Type:

Proforma Rental Rate:

Proforma Rent:
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BLOCKBUSTER | Corporate Saaseback | Margate , FL

Tenant Overview

Founded: 1985 Locations: 6,000+
Headquarters: Dallas, TX 2009Revenue: $4+ Billion
BLOCKBUSTER INC. www.blockbuster.com

BLOCKBUSTER Inc. (NYSE: BBI, BBI.B), is a leading global protiolereaiiovie and game entertainment with over 6,000 stores <
throughout the Americas, Europe, Asia and Australia. The Company, one of the strongest and most recognizable entertainment fSss
brands in the world. '

BLOCKBUSTER's stores are a ubiquitous neighborhood feature attracting nearly 47 million customers annuallyofemisahy
stores are open 365 days a year generally from 10 a.m. to midnight. Merchandise selection, quantity and formats are dugtomize
the store level to meet the needs and preferences of local customers.

As the media entertainment industry has evolved, so too has BLOCKBUSTER. The Company is no longer just a chain ef video 4
While transforming and diversifying its steb@ase continues as a company priority, BLOCKBUSTER now offers convenient access
media entertainment any where and any way consumers wanwibether in stores, by mail, through vending / kiosks or digitally.

BLOCKBUSTER is the only company able to provide convenient access to media entertainment across multiple channelg, recodgsss
that the same customer may choose different ways to access media entertainment on different nights. Whether a custonser sele .
traditional stores, bymail, vending or digital, BLOCKBUSTER is uniquely positioned as the only provider to deliver entértainmen @ ;4 f
content across all channels. R y
ra
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the option of exchanging their DVDs through the mail or returning them to a nearby participating BLOCKBUSTER® stogein exci
for free instore movie rentals. With BLOCKBUSTER Total Access, customers no longer have to choose between renting online
renting instore, and they never have to be without a movie. BLOCKBUSTER has the latgestpresence of any company in the
movie rental business, a growing online presence, and the capabtityrently, the only capability in the marketplaedo integrate
bricksand-mortar with online.

File Photo

The Company continues to broaden its points of presence. In 2008 BLOCKBUSTER announced an alliance with NCR (NYSE: N=
vending, providing customers with a new and convenient option for accessing media entertainment. There are now over 2,000 §
BLOCKBUSTER Express branded kiosks in the market today.

Ex
Thinking beyond the boxin the first half of 2009 the Company announced strategic alliances with TiVo (NASDAQ: TIVO), Samsugiai(Azlile)ie)
and Motorola (NYSE: MOT). BLOCKBUSTER anticipates similar opportunities to position the Company as a leader in ¢imeoflistrib®
digital entertainment.
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RETAIL This information has been obtained from sources deemed reliable, however neither EXP Realty Advisors, Inc. nor Retail Resource Group guarantee, warranty or represent its accuracy.
Resource Group







